Elective Course 1: Generative Al

Course Type: | PS: Program Specialisation Course Credits: 4

Course Code:| C2PE418 Course Duration: 60 Hours

Course Objective:

Understand the basic concepts and uses of Generative Al in business.

Develop practical skills using GenAl tools for real business tasks.

Use Al to think creatively and support better strategies and decisions.

Learn the importance of ethical and responsible use of Al in organizations.
Apply prompt engineering and Al tools to create business stories, forecasts,
and automated solutions.

Pre-requisites:

Basic knowledge of cloud computing and networking fundamentals.
Familiarity with Windows Server administration and virtualization concepts.
Ability to use command-line tools (PowerShell) and perform basic system
administration tasks.

Course Outcomes:

CO1: Understand the role of GenAl in modern digital marketing.
CO2: Create compelling content using GenAl (text, images, videos).
CO3: Use Al tools for customer segmentation and personalization.
CO4: Analyze campaign data using Al-powered analytics tools.

COS5: Integrate Al into SEO, email marketing, and social media.

CO6: Apply prompt engineering techniques for marketing use-cases.

Unit/ Content co Hours

Module Mapping | Assigned

GenAl Foundations & Business Relevance -
Intro to GenAl, LLMs, Diffusion Models,
Applications across Business, Prompt Co1

1 Engineering CO6 6

Activities & Tools: Icebreaker with ChatGPT,
Google Gemini, and Claude. Use ChatGPT to
auto-summarize case studies.
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GenAl in Marketing & Branding — Content
generation, customer segmentation, prompt
engineering for campaigns

Activities & Tools: Generate product ad copies,
blogs, customer personas using GenAl tools.

COo2
COo3
CO5

GenAl in Finance — Financial forecasting, risk
analysis, GenAl in fintech, RAG for reports
Activities & Tools: Use GPT to generate
financial reports from raw data; build a simple
financial Q&A bot.

COo1
Cco4

GenAl in Strategy & Innovation — Competitive
intelligence, market trend analysis, decision-
making tools

Activities & Tools: Generate SWOT, PESTEL,
and business model canvases with Al tools like
Notion Al or Canva Magic Write

CO2
Co4
CO6

Al-Powered Business Storytelling -
Storytelling with GenAl, pitch deck creation,
data visualization prompts

Activities & Tools: Create Al-generated
investor pitch decks using Tome.app /
Beautiful.ai

CO2
CO5

GenAl in HR & Talent Management — Resume
screening, JD generation, employee sentiment
analysis

Activities & Tools: Automate JD writing,
simulate performance reviews with Al, role-
play interviews

CO2
Cco6
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GenAl in Operations & SCM - Demand
planning, inventory predictions, LLMs in ERP

workflows Cco1

7 Activities & Tools: Simulate a demand forecast Co4 6
using GPT on structured data; Al chat-based
dashboards

Prompt Engineering for MBAs - Crafting
effective prompts, roles, chaining, templates CO2
8 Activities & Tools: Group activity: Prompt CO6 6
battle — best prompt wins based on outcome
relevance

Al Ethics, IP, and Responsible Use — Bias,
hallucination, deepfake risks, legal & IP

co1
concerns
9 \r _ _ co4 6
Activities & Tools: Case discussion: OpenAl
copyright debate, Al in hiring discrimination
Cco2
10 Capstone Mini Projects & Pitch Day — Solve a CO5 6
real-world business problem using GenAl tools Co6

Textbooks:
1. Artificial Intelligence: A Modern Approach, Stuart Russell & Peter Norvig,
Latest Edition, Pearson.
2. Hands-On Machine Learning with Scikit-Learn, Keras, and TensorFlow,
Aurélien Géron, 2019, O’Reilly.
3. Generative Deep Learning, David Foster, 2020, O’Reilly.

Reference Books:

1. Deep Learning, lan Goodfellow, Yoshua Bengio & Aaron Courville, 2016, MIT
Press.

2. Architects of Intelligence, Martin Ford, 2018, Packt Publishing.

3. Practical Deep Learning with Python, N.D. Lewis, 2021, Independently
Published.
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